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Our brand is more than a logo, colors and a tagline.

[tts.a promise to our clients that we will deliver what we
say we-will. It's what we stand tor. What we bring to the
relattonsnre

This guide_helps us_tell our story. It reminds us who we
are, where we came frem, and who we do our best work
for. It helps Us keep amiable accounting front and
center...making sense of what-counts.
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3  Personable communication, to help you make informed,

S T S = empowered decisions for proactlvely running—and
ur profitable business.
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We are an accounting firm that goes beyond crunchin
numbers to analyze the data and give you specialize
direction on what to do next to grow your business ana
keep more of what you earn. -
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Knowledge—Just knowing is empowering! We stay «
top of the latest and greatest information, deciphering
daily to help our clients make informed, empoWere:
decisions so they can proactively run and grow$the;
businesses. Ry

......

Integrity—Together with our clients, we hond® Je cency
fairness, honesty and truthfulness in all oWEEBESInessys
activities. We do the right thing—all the ti levery %
time. .

Kindness—Not normally associated with an accg Ini e

firm, we opt to be kind, approachable and friendly®™N\e
circumvent judgement in fawor of acceptance and
understanding because we genuinely care...
About you, your business, and your success.
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Balancing your books is intimidating enough...talking

( | with your accountant shouldn't be!

/At Lang Accounting Services, we use our deep and
narrow  expertise, along with a communicative
approach, to analyze the numbers and inform you of
what we find so we can work together to find solutions

- and help you grow.

n short, you can count on us when it really counts.
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PERSONALITY

Whoever said not to take business personally didn't
know Stacy. It IS personal tor her. She wants to know you
better because to her, knowledge is power. Power to
proactively grow your profitable business.

LANG ACCOUNTING SERVICES
S: IS NOT:

Specialized Condescending
Honest POMPOUS
Friendly Stoic

Proactive Overly Serious
Likeable

Trustworthy

Collaborative
Fun



VISUAL ID

Imagery—Our brand is clever and fun. It gives a nod to
the early tools of the profession but with an updated
and playful spin. We filter our photography to infer a
different perspective and a personal touch—one our
clients may not have seen without our help.

TREATMENT STYLE

L OGO DESIGN

ICON ONLY:
LANG ||l seme i

FULL COLOR ONE COLOR

BRAND COLORS

TEAL GREEN MAGENTA
#0586A6 #017F3E #BEO194

VIOLET
#6600AC

BRAND FONTS

Utilize Avenir for all text not related to your logo, vary
font-weights as needed for titles, subtitles and call-outs.

Avenir - Light Avenir - Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

abcdetghijklmnopqgrstuvwxyz

Lemon/Milk is the font used in your logo. It is not
suppported as a webfont, so only use sparingly.

LEMON/MILK
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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