Our clients feel supported in their decision-making.
By the data.

By the intelligence the data provide.
And by us...

REDICRSTLE

HUMAN CAPITAL
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CORE VALUES

We uncover the truth, tell the truth, and detend the truth—within
our own organization; when working with (and for) any ot our clients
or partners; and in our own personal lives.

Honesty

We seek to work as partners in an unpresuming manner.
We invite collaboration for better understanding as we develop
and leverage human capital together.

Humility

- - We explore new trontiers, challenge convention, and innovate
Pioneering i S
to strengthen worktorce cultures in powertul ways.



BRAND PILLARS

- L The data will always lead us to the conclusion. As we track and
InveSt|gatlon analyze without bias, objectively digging to extract the useful

elements, we wait patiently tor the answers to reveal themselves.

i With thoughttul consideration, we approach the
UnderStand|ng oroblem from the client’s perspective.

We strive to support their initiatives with compassion.

1 We rely on the best available data and research when
EVIdence conducting our work. We seek to discern what facts are important,
using them to guide our recommendations and drive results.
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Contident
Reassuring
Empower
Down-to-Earth
Factual
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|S Intelligent
Appro

OUR VOICE




We like to work with leaders who believe in company
culture and its ability to impact productivity and
orofitability.

When worktorce challenges are evident, suspected or
unknown; when programs need to be assessed for
effectiveness; and when justification is needed for
development programs, we want to o
people-focused organizations and leaders: wit

»

evidence to justify more investment ir

We are analytical experts. We
confidence  through  transpar:
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evidence-based insight and capable ana
accurate and reliable workforce intelligence

We make data work for your workforce.



VISUAL ID

Imagery

Red Castle brand imagery should always consider
the brand pillars and values. Utilize soft wood

textures, desaturated colors, and images with
singular stand-out elements.

-onts

Avenir Light | Medium | Black  Use foral standard body fort
Sbedefghijkimnoparstuvwxyz 0123456789 | Weights for emphasis
Rockwell Main logo tfont, use for titles.
ABCDEFGHIJKLMNOPQRSTUVWXYZ ’

Cen’rury Gothic -ont sub, use tor subtitles.

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Nelele

Present the Red Castle logo in color as often as
possible. Use black text on light backgrounds anco

white text on dark backgrounds.
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OUR PROMISE

- Provide insightful intelligence and actionable strategles i
~for leaders to be more confident when making ¥
investments tfor their organizations. We do this th
;;,_;. _ rigorous pursuit of answers contained within o
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